ATLANTIC TOURISM

LOBSTER FESTIVAL BEST
PRACTICE MISSION

SUMMARY OF MISSION LEARNINGS

In October 2024, a group of Tourism operators
representing a Lobster Festival in New
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The Atlantic Tourism Best Practice Missions Program is a Pan-Atlantic initiative supported by ACOA Atlantic, along with the
four Tourism Industry Associations and respective Provincial Tourism Departments. TIANS is the coordinating body for the
program.

.\ Atlantic Canada Agence de /\”
= Opportunities promotion économique
‘ ‘ Agency du Canada atlantique

The voice of tourism



	Slide 1: Lobster festival Best practice mission

